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WASHINGTON, DC – 
At a time when North Americans are seeking more in their lives – more meaning, more adventure, and the rejuvenation that comes from being connected to the natural world, there is a place that offers this and so much more:  Namibia, a land of endless horizons. The experiences that Namibia has to offer are unique - a visitor can scale the world’s highest sand dunes, track a rare black rhino on foot, trek the oldest desert on the planet and explore where 40% of the world’s cheetah population live.
Namibia is a country characterized by panoramic views, rugged landscapes and a wealth of wildlife.  In addition, its culture of conservation and environmental protection has helped to make it one of the greatest wildlife recovery stories ever told. 

Cardno and its partners are marketing Namibia as a tourism destination to North American travelers through the MCA-funded North American Destination Marketing (NADM) Activity.  The objective is to substantially increase the number of North American tourist arrivals and expand the number of North American operators selling Namibia as a destination.
The Cardno team works closely with the Namibia Tourism Board (NTB) and tourism industry stakeholders to develop and implement an extensive public relations and media outreach campaign to increase awareness of Namibia as a tourism destination. We are helping the Namibian tourism industry to expand its market reach to North American tour operators and consumers. We will develop destination marketing tools and train the Namibian tourism industry on the use of those tools. We will facilitate trade-to-trade linkages through road-shows and participation in select trade shows across North America.  We will actively leverage the use of festivals and events in Namibia, to draw more North Americans to the destination. 
By successfully increasing the number of North American arrivals to Namibia, the NADM Activity will help to increase household incomes in communal conservancies by developing and marketing itineraries which showcase locally developed and managed tourism products and services.  

The NADM activity is managed by Cardno Emerging Markets USA, Ltd. (Cardno), on behalf of the Namibia Tourism Board, and funded by the Millennium Challenge Account Namibia (MCA-Namibia). Cardno’s implementation team includes Development Counsellors International, a New York-based destination public relations and marketing firm; Solimar International, a Washington-DC based tourism consulting firm; and Sustainable Travel Incorporated, a non-profit organization which promotes sustainable development and responsible travel, headquartered in Washington state.  

The project is currently in its initial stages and activities will run through 2014. 

Cardno Emerging Markets USA, Ltd. is an institutional member of CCA. For more information on the project, please contact Leila Calnan at Leila.Calnan@cardnoem.com or visit www.cardno.com/emergingmarkets. 
For more information on Namibia tourism, please visit www.namibiatourism.com.na.  
